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Although while is & completely inviting and friendly
color, it also lacks chirscter,

Gray 15 a neatral color thst can be mixed with a mun
color in & brand identity to add stvle.

Black is a slick. powerful color that can portray evclu

sivity. On the other hand. it is not a very welcomi

o fnendily color. It can be used together with another
rmuain hrand color

Red conveys power, excitemen! and passion, but car
also be associted with anger and dunger

Pink can be seen ax soft, irendly. inviting and warm
though it is typically associated with [emininity

Purple can be quite & unigue color, because it is used
kess in branding syvstems. It conveys luxury, rovalny
and hincsse

ﬂnmpr 15 an encmpeiic, (nendly allernative 10 red tha
conveys warmith and progressiveness

Yellow s sssocined with caution, but can also repre-
sent happiness, fun and expressiveness.

Cireen ix well known lor representing money and
nature, but can also project growth, health and safets

Blue i a trustworthy and relisble color with a feeling
of measured progressiveness

Brown is a grounded color thai conveys trus: and
nature. It i+ gencrally associsted with an antiguated
or dated fecling
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